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Territorial Analysis

Geographical characteristics and environment

Demographic characteristics and labor market

Aspects of socio - economic development

Transport and engineering infrastructure

Cultural, historical and natural heritage

Tourism

Selective and focused on identification of the needs and potentials of the area suitable for support through cross-
border investments
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Social development and cohesion through sustainable economic growth based on a ‘knowledge 
economy’ and aimed at ironing out the significant differences between population centres at different 
hierarchical levels in the CBC region



М1 Actions aimed at increasing the productive capacity of the 

SMEs to become greener, more digital and more competitive 

(technological modernization);

М2 Actions aimed at improving the knowledge capacity of the 

SMEs to operate in a greener, more digital and more 

competitive environment (acquiring new knowledge and skills, 

incl. access to external finances);

М3 Actions aimed at building effective product development 

process (it encompasses all steps needed to take a product from 

concept to market availability) and reaching new markets 

(marketing, entrepreneurship, internationalization); 

М1 Improving the mobility and connectivity of the transport and engineering 

infrastructure by a system of alternative mobility, including a grid of bicycle lanes, 

‘dirt’ forest and country roads, helipads, etc.;

М2 Development and marketing of integrated regional tourism products suitable for 

various activities through the inclusion of the cultural and historical heritage and 

natural assets; joint efforts for diversification of the forms of tourism services and the 

realisation of all-season tourism in the CBC region;

М3 Development of integrated targeted financial packages for supporting business 

activity and the creation of new SMEs in tourism with a focus on family businesses 

and the offering of local tourism products: wine and gourmet tourism, rural eco-

tourism, cycling tourism, hunting and fishing, off-road tourism, etc.;

М4 Creating a joint network of locations for the realization of concepts like ‘green 

school’, ‘in the country’, ‘visiting with...’, ‘made by...’, etc.;

М5 Elaborating and applying joint measures for reducing the vulnerability of services 

in the tourism sector to the effects of pandemic and epidemic situations; promoting 

the development of health and recreational tourism: products and services related to 

physical exercise, outdoor sports, strengthening the immune system and improving 

the health status through spa procedures, climate therapy, mud therapy; combining 

short breaks of different kinds with individual travel;
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